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Study Plan of B. Sc. in Tourism Management (Courses Description)

Course Description dalall Ciua g cleladl | qullia) Balal) ansl
balinall sl gl
Credit | Prerequis Course
Hours | ite and
Number
This course introduces students to | (2Ll delia A dadia salall (parials 3 - 30 (sl
the hotel industry and its ity saludll gl il s cla sk @l
evolution« the types of hotelsand | mbiiy wiaill  juleay Adkisal) Principles of
their ranking: the criteria for hotel | Gusll  edaslll ISy Bl Hotel
classification« the organizational Gl Jle 4 dalisall LLadYl Management
structure of hotels« the hotel LVl Sudl aally b
departments and divisions and ((Aexd g alaball Zlal) iy g il 5302101
their relationships to each other« Gl yaigally sl clelaia¥l
the concepts of hotel chains« and (Olepall s Gueadll el
finally« a study of Arab and GaY) gl o)l sl dibuall
International hotel organization. G AY) ALEY) e b e 5 Aadl
Ll ssmes ¥l o2a Clial s
ALY Ao 5 e culelall Gl
gl Judall 5 (pand) lgiany aa
Al gal) A ) AEaal) el
This course covers the concept of | Aabwdly il o seda 3alall Gauals 3 - & JAae
travel and tourism and its EIAN g asefay Lyl o sk Lludldelia
historical development. It explains | Zabwdl (o JS cayjaiy g il Introduction
the concept of leisure and Al A ey Qi Ll to Tourism
recreation« the definitions of dalsalls daldl glgily oLl Industry
tourism« tourist and visitor« and dclua o8 I oy Al ddbial) 5301101

the motives of tourists for travel. It
deals with the types of tourism and
the various factors leading to the
establishment of tourism industry.
The course analyzes the
development in tourism
superstructures« such as hotels and
transportation. It demonstrates the
relationship between tourisms«
safety and security. It explains
tourism effects« tourism planning«
tourism marketing and tourism
relations with the local
communities. It reviews World
Tourism Territories with an
emphasis on inter-Arab tourism

(Jall 5 Goliall Jia la sk s dalul
Al s YL Aaldl Lals i
(oabidl Taladilly daludl
Aalid) Ble 5 ¢ abndl G suaill
AdBY) () peial s caainall as
o S ae dabidl Al
Aaluadl Al o5 Ay el Ayl dalp)

L ghsaS A )Y
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and the study of Jordan's tourism
industry as a model.

This course introduces student to the
major functions of management.
Emphasis is on planning, organizing,
controlling, staffing, directing, and
communicating. It also includes
evolution and scope of management,
decision-making, strategy, and the
importance of management in the
global environment and ethical
considerations of management
decisions. Upon completion,
students should be able to work as
contributing members of a team
utilizing these functions of
management.

Y Slaae Gladl 1 i
caailll 5 cdapladill Al it
wbglly  eaglly Al
Gladl 12 el WS Jaalsillg
¢ la¥) alal oAl glailly ) glall
Laal s «ln) i) s &l Al aiag
Sl dpalladl Ll 5 lY)
JLS) axy &y Hlay) il ) el 4ENAY)
OsSe ol il o iy (Glasdd) 13
sl ey aladdal e jad

dae G e Adliad)

S191 b hadie
Aaalonl) 2l

Introduction
to Tourism
and Hotel
Management
5302106

This course includes an
introduction to the general theory
of marketing and its applications
in the various sectors of the
tourism industries: marketing
research and planning in tourisme
the tourism market« tourism
product policies« pricing for
tourism products« marketing
communication and distribution
for tourism. The course also
includes analysis and application
of marketing foundations through
integration of marketing variables
with real-world situations and in-
depth analysis of strategic
marketing issues.

Alells Ci ) 3oLl o3 Cpaa
il el pgiall 5 Ay el
Oy @bl Gl ailiad
Tl aeds Al Al dua)
ClisSe Glus ¢ bl s
Jad il Al gl
S il Al e giall
dlee¥Wls Osl) @sle dul 0 e
S AN Gsadll Gl A al
Gisss G 5 daLudl
Syl daludl  cle gl
alipkiy Gl Gl eiuls

bl Jaal) 8 Lag) Y

Gesel
>
Sl
Travel and
Hotel
Marketing
5301221

This course shed lights on
vocabulary used in tourism and
hospitality in a way that prepares
students for work in the tourism
and hotel service industries.
Special emphasis is placed on the
relevant vocabulary, register and
grammatical structures that are
used in the field of tourism.
Students will be given the
opportunity to practice using the

=Y L je saldl ol (et
S e U A sl el
i) g ULl 3 Jaal) (e dlal)
Blosall (8 e i Cam Al
gl g dale ) cula il 5,
Al 8 Jet s e N o el il
Aalall Jlscas Aaianall 4 sy

Aall

AS il e bl a5
sl s LA e i leldl)

T oA
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5301131

English for
Tourism and
Hospitality
1)
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English language by means of
seminars, group sessions and
communicative practice activities.
Course books will be
supplemented with material from
other sources, including newspaper
articles and video materials. The
Students will also receive
supplementary tuition in the
essential English language skills of
reading, writing, listening and
speaking. Typical course content
will include but not limited to
Enquiries and reservations,
Reception, Hotel services, Food
service, Local tours and Checking
in and out

N E AN TIPS WA
acly bl aladind a5 ) il
L DY) 5 Cancall Jia G yaill
Adhal) ol Hl e Ay it 3ol all Caa S
3l e ale (S 4y all)
JLEiuY) s Gladtein¥) Jia gl 5e
Jus W g dal ) ciler 3l

)Yl aladall Cilead

This course will prepare students | dzllall dlac) ) 3alall sda Cargs 5301131 4l A
for work in the tourism and hotel | abewll Jaall & Jaall Al dlacy) dalud) 8
service industries. At the end of pladl amy Adlall (e @y il (2) Gl
the course, students should be able | JS&: Jual sill | saadaing o) salall 238
to communicate effectively in a QI ALY | lad) ae Jlad 5301132
range of business and tourism- A alll Alhall ol a8 5 5a5 o) jaall .
related situations. Course books can ol g Al Bl JA s Englls_h for
will be supplemented with material AN Tourism
from other sources, including ) and
newspaper articles and video § 588 Jhia gl g Baall el Hospitality
materials. Students are encouraged | —=Salls s —alaia i ) )
to apply any tourism / business 8 M)y QAL il g s Al
knowledge and experience that & S aipall
they might have as they work
through course material. Typical
Course Content will include but
not limited to subject such as
Customers’ Complaints, Tour
operation — Contacts, Tour
operation — planning, Negotiating,
Conferences and Revision
Students select a specific non- @) Dbl Lo, ikl el - (1)assosl 351
English European language; e.g. GSall sl dpsosY) sl .
French, Italian, Spanish or ol e Juai¥) Jiluy (0 lldall i 2
German, to enable them to Ly dpall Gluiall Glide (e ‘gl
properly communicate in the field | sl llall 58 5353 8 agen (el ¢ glond
of tourism. Aoliial) Lald) el ae Casill

Modern

European

Language (1)
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(French,

Italian,
Spanish or
German)
5102101/
5131101/
5131111/
5131121
This course advances the student's Qllall apa ol Balall 038 £l 5301132 4 alaaY) A5l
linguistic skills in English as made Gl 5 daludl OV e 8 g 2l dabudl 8
in the prerequisite courses but now | <YWl & dala 5l il g pladall (3) Gl
as pertinent to senior management GlI3 zliag e g 3alall 5 Lled) 5,10Y) English for
and leadership in the sectors of aadio 4S5 4 85 & Jlen (0 Tourism and
tourisme hotels: and F & B.c a s Ll oeliy 2 Lo salall o2a JaSi Hospitality
level that requires advanced ALl alal) 3)
communication skills. 5301232
The course familiarizes students Aalw a3 ol Bala J gl - Sl 5l
with the activities of travel and Aalaall el ) aranai g dlac ) (3 ks Al
tourism agencies; e.g. booking Glaaall jsdat sl je g A izl Travel
trips, flight tickets, and other oilma s el Apalil) ol -l Agency
services provided, as well as Balall J it g dpaland) iladall e Management
tourism program designs. &5 (o deadiall O oY) Lyl 5301301
Gsiwall e Aal Wl Glea Al
5 i) Ul gall 5 o LAl 5 sl
Sy g g 8 AL Al ge L) A
Falud) Sl all
The course provides students with | <l ) 2l all o3& 8L 5 - Clipdas
hands-on experience« and Ao ) 34 Gdaall Ay il UL ENTPTREN
simulation on some computer Gl & Dl ) gaal) mal 5 dpaluad) EENEWA]
applications important for tourism. | S ais s ¢ il g Asly ) Computer
This course will focus on teaching | A—alall Sl leall o Bida o MU Applications
Amadeus, Sabre and Galileo. dlee 5 )SIAAN paillg Saally In tourism
U Aabowd) Gleasdl adall 5 aal) 5301336
e saldl oda S s il gl
e @) aal) gl pany G X
e 5 O s galal Lgul
Students should register in the gaal) Athall Gy ja3 salall el 5102101 (2) Asosl Al
same European language as the Juai¥) Jili s g sl gy all lalll .
prerequisite course to enable them | 4 salal YWeiul lla g ~lend) aa S131101/ “’Jj\ “":‘:‘3
to enhance their foreign language (D)% A ) 5131111/ e
skills. Modern
SI3TI21 | European
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Language (2)

(French,
Italian,
Spanish or
German)
/5102102
/5131102
/5131112
5131122
Students should register in the aal ddhll G )25 3alall (e /5102102 Lyl Aal
same European language as the Jai¥) Jila g o shail A jal) el (3)
prerequisite course to enable them | 4l Salal YlaSiul ey g ~lud) as /5131102 .
to enhance their foreign language (2) Aol Aads (1A Ay, (e A
il gn languag (2) 2505455 (1) 505 S131112 T
il ¢ )
5131122 | ¢ e
Modern
European
Language
@)
(French,
Italian,
Spanish or
German)
/5102107
/5131203
/5131213
5131223
This course introduces the concept | pseds e caaill salall Gaais - 3l
and importance of tourist villages | “abud) Claaiially s &l el Claaiial)
and resorts including their social, LlaiiVl,  deldal¥l Wl claial
cultural, and economic impacts. sl 3kl Gl e Slad 24l daalad)
Besides, it outlines the modern Loy Al manal 4S5 L)) (2 Resort and
methods of planning and managing | &weal jlekal s dadaall Aanll ae ol Tourism
such establishments with ) dediall dpaliad) Gleadldl 8 Jalsal) Establishment
consideration of local environment | clexas <l il alaklly ol oY) Management
and the integrity of tourism DS re (Bt il Gleasdl 5 Jail) 5301421

services (accommodation, food
and beverage, transportation,
entertainment) with focus on

palS Gl gl AS Al o e
Aallall 5 48, gl 5 4 il
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studying all related organizational
elements and forms, such as
human resources, marketing, and
finance.

This course introduces students to | 48 )k 5 abud) Jaudadsll & seda 4l 2 - Layasl)
the concept of planning, its tools, | 485 Adlisall A1) ja 0 palic skl
components and main stages, and | <5l 5 de Sall hllpdly L1 JPENEW
it highlights the economic and oY Balall (o g il Planning and
government policy issues that 15 Al Jay Ladsll L8 saa Development
impact the tourism industry. The A8 aat g abuadl il o )l g in Tourism
course provides a strategic GlLilSa¥l 5 3l sall 22 s Johai ) 5301424
framework for understanding the | 38 J3A 3 9o jall Calaal) guadl

macroeconomic and policy s ALYl 4 ime A

environment that is shaped by ol Ll 5 dalid) 8 4l o seda

multilateral institutions, Db alach b Y Al g dpalal)

government and the tourism & sall Claianl 3 )08 (g a8 sall (8

industry. The course also analyzes | Alaic graal ga g bialiws oy gl e

travel patterns and market forces | 4l cile 5 33l Sl Y Ay

and their economic, LS Ay yaall g ag V) shaliall 8

environmental, social and political | ¢ A8l e ¢ sl 3alall Jalus

impact. This provides the Aaldi el dpaly Wl 4 il o

framework for an in-depth idas (e ae laall Cladingll

investigation of public policy and | 13 3 Gadlell 5 A dadll 2 LY (e

the interrelationships between REWY)

community and recreational

development. Local, national

and international cases will be

explored.

The course is an approach for the Al o)) sall Slane Balall 028 aaiS 5302106 2 ) sall 3 ,10)
human resources in tourism dua e eabud) pladll 8 g3l 4 )
industry and its management. It il gl Jala s daladl el aal Aaladl
gives an overview for main jobs il ol I ALl Ledial Human
offered y tourism, and it discusses Lol 5 Ayl 3 ) sall Jalal] Resource

the various aspects in human waibadll s Gl jlgall aaas Management
recourses planning by highlighting Jal (e a8l 5 a5l daall in Tourism
the most important skills and Glga sl A cleaasdl j shaigs ) 5301321

qualifications needed to develop
the tourist destinations. The course
shed some light on the work in
airports, hotels, and restaurants in
an attempt to show the employees
and managers’ rights and duties.
The course will introduce the main
organizational structures used in
the tourist establishments, and the

Sl o gall salall Jalis 5 daaled)
aclaall gl jUadll & Jeal)

B8 Cua e o) 0¥l Slasssa s
Jl 5 o) jaall s cpils gall cilaal 5
& G\JAAS\ PAVEY J-AL’.J_, E‘)\Jj

LS agh jpdad (3 kg (il sall
Aalia ) doadaiil) JSLell (jm yainds
Gl gall (8 4y 8000 3 )l sall

e salll Sy Sl Jilus gl 5 alond)
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way followed in assessing the
employees to keep control on their
quality.

(il pall ool o g T A L)

This course introduces and
discusses the main environmental
zones in Jordan which attract
various types of tourists, such as
Wadi Rum, the Dead Sea, Mounts
of Ajloun, and the Gulf of Agaba,
and the wildlife in Jordan. The
course highlights the Flora and
Fauna in Jordan and its features.

Coanll shlie Ciliae 3Ll 038 Ui
) (o Aidl LAl )
lnaibad 5 Lgadl 50 o o jaill

Lial) i 5 oy (o2 5 Jia L) jpaas
A5 G g3l s st Juns

:ﬂ:\:\{)\)“ ;\M’}L)&L Lﬁé\‘j}&:\d\

elaal & 53l (Blasall 138 J iy LS
A, ) sehall 5 Sl gadl ) 30 5 )
LS dabiaal llia) Ja s )
Al e galay iy el 5okl o3 Ja
Do g A 5 2 laall (i g (Glaliall o3a
)

o) Al
Eco-
Tourism in
Jordan
5301215

This course comprises teaching the
basic knowledge in the field of
tour guiding such as the
communication skills and public
relations management. The course
will shed some light on the main
types of tour guides, the main tools
used in tour guiding.

uJLw.AS\ U“‘:‘Ji‘ salall o4 u,maﬁ
ALY 08 VL B )
M) 351} <l gl 5 alaadl

05ty Ul iy 5 Enlgd
Aliadi @ glad (Gluall axd g ,c_‘,u:l\
Gl 8 alud) L3 5Y1 JY
b s Al Apaldl el jall JIS
LS Leia JS (8 0l )Y Aeas s
) Al il N1 5l i iy
ceabead) a5l Lgaliag

JUAJY\

ayall

Aaalpdl
Tourism
Guidance

5301420

This course examines the concept
of economics of tourism and
hotels. It analyzes the information
regarding tourism/hotel income
and expenditure and examines
various factors affecting the size of
tourism/hotel enterprises. It
analyzes the historical evolution of
the tourism system for the period
from 1950 until the present time
and covers distribution tourism
economies regionally and globally.
It also focuses on the impact of
tourism/hotel revenues on the
gross domestic product GDP, the
income balance of tourism and its
importance relative to the trade
balance, and the ability of tourism
and hotel sectors to employ large
numbers of the workforce. It
explains the concept of the
multiplier effect of tourism, and
tourism impacts on natural and

GLabail o gefa Al )3 Balal) (panal
Jaall dyeay  Golall,  daludl
dalsall s alud) GEYI 5 (Al
diady leie JS aaa 4 55l
1950 (e 53l Lagd (o2 )l ) shaill
Y Leny j5is pealall S s
ISR K RPNV R W [ PN | PA |
Sl iy bl b Ll
w2l Oldls GDP o sl
ol O el (A Al adias)
SomS dlae) Juls e plasll 3 )08
SAu s Al sl e
Gy abadl Caeloadl)
Ay i) Agagdall Al e Lalynd)
ole Smb gl eV Ll
Sl 3 b by el e 3
. Aalpudl L4 5 Lo Laia¥) (5 50l

Aalud) alaid)
(9Ll
Economics
of Tourism
and Hotels
5301260
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human environment in both its
positive and negative effects as it
focuses on the new dimensions in
the feasibility studies, such as
social and cultural feasibility as
related to the economy.

The class provides students with
the definition of tourism in Jordan
and its development over the past
few years. It includes the analysis
of the local community's
awareness and perceptions about
internal and external tourism and
the role of the tour guide in the
development of local communities
to realize the importance of
tourism and its role in
supplementing the national
economy.

Al bl oy s sl el
IS e shkiy Gay¥l G4 dalul)
Al Jalass el sl
Aalid) s 43k el aciadll
Wl sy dw oAl dddalall
Cilaaiaall @l ki & alud)
Aledl L ses Aabed) Apaaly dladl
Jaii LS, ikl sLady) 8, b
o b Ml e oy edld)
AaleS G 48 AN B eall

.eu’ @L‘“

PRI
aaiaall
sl
Tourism
and Local

Community
5301220

This course explores the principles
of managing the various events
including festivals, conventions,
and expos. It emphasizes
organizations, site preparation,
communications, personnel and
security as well as evaluation.

Alllaall 3 la) saldl el Jli
il yaige e Adlinall clualidl
e SOl pajlae s e
Cllladll a8l g0 Sagais aphali S
LU Gl jaeadll aaat g ddaaluud)
Lo sy LaSy Cllliall 22 Flail
LS e ool g danidl 43
Laal e gl sl Lkl
o Jlai) Jila s daladl CulEdlal)
3 ) sall 5130 A 5 el Aelin

&_ﬂ:tnaﬁj\ B)\JJ
Event
Management

5302232

This course explores the
importance of statistics in
measuring tourist demand. It
prepares students to identify and
discuss the requirements,
limitations and weaknesses of
descriptive/inferential statistical
tests in a given scenario, to
analyze and discuss conclusions
based upon descriptive statistical
analysis of data, analyze and
discuss conclusions based upon
inferential statistical analysis of
data, discuss and apply sampling
theory and apply software
analytical packages (e.g. Excel,
SPSS). Students will be able to

bl aadaii 8 A Al Ay )
b Wi 33l A el
Jila gl g cattala) 5 oaluall slasy)
o Aerdiuad)l Aglanl
dali 135 ddalad) A al) ilas
dilads goofiy aen 4AS iy il
e Jalal) 35k 5 chgloany) cililyl)
GohT LS il Glie 5 lluy)
Jlas) aldin) dS ) sl
Al alaal a2 ddlasy)
Claaall Clagall alaaly Laludl
Jled JSy Lghaal) Ul 5 )
e AN Ly Aalaadl Cilgn ) el

>bd) llall clatas)

slaal

bl
Tourism
Statistics
5301344
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appropriately analyze and interpret
empirical data. Coverage includes:
graphical displays of univariate
data, numerical description of
central tendency, variability and
position, exploriation of bivariate
and categorical data, probability
concepts, hypothesis testing,
probability descriptions, central
limit theorem and confidence
interval, non

parametric statistics, parametric
tests and multiple regressions.

This module is designed for
students to learn about the
challenges and issues faced by
locations pursuing tourism as an
economic (business) and
community development (social,
cultural and environmental)
strategy. It focuses on the
management of the destination and
provides an understanding of the
skills and issues involved in this
evolving aspect of tourism
management. It, also, explores
destination management from the
perspective of competitive success
and long term sustainability. It will
focus on the destination as the
primary foundation of tourism
management and take an
integrated approach to the macro
and micro environments in which
the destination interfaces with the
whole tourism system.

LU Gy s ) okl a3 Cangs
anlsi Gl Lladlly cbaail) 5ol
6 G Ll Sl
Lol il 1ba dpaludl el
Al skiy Apalady) Al
Al Leldial) aaiaaly dlad)
Aeasll 50 Glaall ily s (Lans
oan st PR e Al
3 Ay 5 peall <l a5 ol sl
Gay A Geosdle Al
Cre Aalad) 3510 Ad8lie 4 Bl
Rl Al Y Jsadl ol
DSopey Al dea sl Al
BJ\J‘}“ u.u.uj J_);i ‘_,,Jr_ é\.u.d\
Sl Gae A e dabud
Alalally Al il alie
Lalid) dashiall sk (8 3 yisall

A

Cilea dll 5yl
EEENERAL
Tourism
Destination
Management
5301223

The course familiarizes students
with essential business
communication skills, such as
giving presentations, dealing with
questions, taking an active part in
meetings and participating in
negotiations. Different
presentation techniques will be
introduced and students prepare
and structure presentations and
speeches depending on specific

a2l Lr“ salall o2 a sagh |

Al JUaiy) (gal e Al
il Jie da 30 & jleadls ALY 5
:\S)L:mj\j &L\\Jl_mﬂm‘}” e dA\a_\j\j
Jal ey Rl el il
Alll o s (o pall Caagl) G
iVl By sl g el 1
st ) salad) Cangs LeS Apaal)
sl gty el L g i)
Jee Jie 48 Jlaa 8 4 3udaiy)

Sl les

Juasy

bl
Tourism
Communicati
on Skills

5301235
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purposes using current
technologies. Advanced English
communications of various types
(reports, recommendations, job
adverts, executive summaries,
minutes) will be produced by
using today’s technology. A
special focus is given to core
concepts of intercultural
communication and the
development of strategies for
effective communication in an
intercultural business environment.

Jraldi 385 Jaall m p8 o L
el e salall Sin LS clelall)
Gkl 5 daliad) &l Sl
duail dal e Lee bl G A

A CE (e LY e mals

The course explores various
aspects in organizing and
preparing the tour packages, and
how tourist products are
developed. It helps the students to
design the packages by giving
them the main tools to understand
the necessary components that
should be included in the
packages. Schedules, defining the
costs, and pricing are among the
basic things that students will be
familiar with. After taking the
course, student will be able to deal
with the various suppliers in the
tourist destinations (transportation
companies, hotels, restaurants, and
tour guides). They will be capable
of conducting the promotional
campaigns for their packages.

aldll k._\..l‘_,.;l‘ (ra Qe d}m ?35‘
bl el oyl @l Al
Laldl  cilamial el 34,
Gl LZlie o5 LS Ll Aasial
lilial sa s daland) el il apanad
lgazii ol iy G ealiall
Sl S anl el Jeaally
Uil sy il Claa 3,k
GAY @Sl sy el
el SUSa e Guasll Jadig
LBY) Jilags Jaill (e S alud)
ALEY bl alakally Adkial)
o dld 8 o i ey o abud)
sl leady g saly asm
Lo dady LS dabud) cladl)
Anlall el ) Bagudi s mas i A
Y Dl Sl g e il sl
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G.A“):\S\ e:x.n.;.afa
Aaladl
Tour
Packages
Designing
5301205

This course provides a general
overview of the front office (F&O)
operations from a management
perspective. Thus, it introduces front
office components such as reception,
reservations, registration,
accounting, checkout, and other front
office responsibilities. It further
assists the students to better
understanding the significance of an
effective front desk management to
the overall success of the hospitality
business.

ul.\;ad); Lle fu)u ?..\33'5)\.‘01\ Jaa
dal e dnleY) Gilkdl cllee
BB e e e B
Gl 3 dpalaY) Sl alga s il S
Lnlaally Jll s Jaadl . JLiiuiS
N \A):\S;} 9&).\” EJJULA C'_’\t:-\);\ 9
Jha @Ol agd 3ol oda aclud
Aladl) dpalel) CulSall 3 )30 daaY s

Aggaadl) slanall SN el 8

il gall 3
Jaday)
Front office
Management

5302201

This course introduces students to
the main types of foods and

gl e Ol salddl caas
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beverages in restaurants Laxdl) Gl 5, Galidl) 5 aaland) acUndll Food and
and hotels, and the principles of Asthall G jleal) Jolin LS a5 Beverage
food and beverage services. The G il el 5 Jlaal 13 8 Jaall Service
course also deals with the Yl (4 gpall e Jdadll 20585 (5303220)
required skills for work in the field | JoH8 LS Al JSLA, 43 )
of food and beverage services, such | el & leall ilall salel) o3
as the principles, rules, and ole bl 8 BA Ge Sl
etiquettes of hospitality, especially | ¢ /<5 alekall da2 5zl 2aS
in the cases of emergencies and Ayl pelldlly Adudl) - pellad)
misunderstandings. Training is Arg pal) ol
emphasized, especially in hotel
food services and traditional and
fast food restaurants.
This practical course focuses on el ilall e salall 038 S 5 - sheadl cy il
training students how to work in PR e palpnd) CHISA leas 3 solay) S
travel agencies and use the various | <)) saalls sl A8 e o il daalad)
reservation systems. The S laal s SINl e g Al dalu OYIS)
minimum period is 400 training Y ol el s dalindl Cila aal (@)
hours. el w400 e or s a 8 Internship:
Ao X Practical
Training in
tourism
management
(in a travel
agency)
5301351
This course aims to develop the il 5l Ul Balall 028 iyl - Ol all
students’ capacity to deal with 45l oS A4S, Aalil) g Uadl dadaidl) ey il 5
hotel and tourism regulations and | aldai s (Balsall g daleudl o538 S daalud)
legislation locally and globally. It | cilSa altas g daale Wl il Sadl) Tourism and
identifies the legislation governing | < —all sldaiy ji Wl g2l il Hotel Laws
tourism and hospitality sectors, Oy dpedill g paal) Cileluall and
deals with the ethical practices in | _—=all g il peall & 1l A les Legislations
the front office, sales and pa—adidl Al Jall LUk 5301361
marketing, food and beverage, and | —aalidl I Jsaadla g aldaig
all other constituent parts of peldaall ol Lai g4 V1 a8l sall
hospitality and tourism eV aldai g dale ) sl i)
organization. It highlights the A land) Sl 580 (a0 e 5 Aalad)
responsibilities of hotel owners, Y s Aaluadl Bl 5 8 s A
their rights, and the legal aspects
of contract breaches.
In this course the student will, in i pdiall pe iy Ul LS 5301344 Gy e
coordination with an advisor, iy (3 Goaill Gl pie 4ty o PRENEI
select a problem for study with Graall sl s 48l5SH ) Al
guidance of faculty member. e Al 45 L Gy g alal) Research
However, it has to be a field Gedle o i bilasl ,alVas, de Methods in
project involving advanced G O 2y edlaie) ) BLa Al Tourism
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concepts and with application to
solving practical problems and
providing insights for
understanding the application of
information systems. At the end of
the project, students are expected
to make a professional project
presentation demonstrating the
completion of their final year’s
work.

oy OalSIL Eeadl e Gyl
el a5 5 g atiebiday WU
i dind o p B p e A
Ml Ay Caanll o e sy
amel palaie allyad, aday
i (Al 4 ) 5 pall sl
sale o Lale diaiosall Ladladl iUl
e o) o gd il )
A Sy L Agilagall il ,all
il gkl culall G Jay )l (4

Sl

5301432

This course provides students with
hands-on experience, and
simulation on some computer
applications important in the hotel
industry. This course will focus
on teaching Opera and Fidelio.

o DA Lils salddl sda L
& Akl dpeulall Gl
Jaad) s iy ddadl) Alaiay)
’dé.'d\ S Hd g Balall (.;:ILAM JAl
el aY) e 2aall mal yall o34 auai g
A KAl (alaldl 6 5all Jia
Llaall g 4y il 2 ) sall 5 Aipuall
o2 S yiy cp Al Clexs s Al
(sh3d) el puod Slo saldl

(1 rsls) s

Gl
Computer
Applications
in Hotels

5302340

This course will discuss the basic
tourism accounting techniques
with emphasis on the accounting
cycle, analysis of financial
statements, payables, and
receivables, plants assets,
inventories and internal control for
cash. The student will be able to
tackle with various tasks that are
necessary in tourism and hotel
industry like analyzing, planning
and control function including
record keeping, reporting, cash and
operating budgets, standards and
decision making.

abid) dladll el gl
Sl elae AdSy Lelagadi
Laasal) oY) Jiaadis DMl
Clapall )& Slae)y Slagall
Glagdl  Alpas 3555 daesd
¥ s Sl ldial g o sl
Lo dualall daliall cliluall dlac)
A0 suall ALl el dlae) et WS
Alijlgay Baa,y) & el
c)};‘y\} Colaail) ATREN d:u.&.\l\
Glua s 4y sl 2 jall Jleely Sl
Aaledl Cilswssall ilaalls 2l Y)

Afaudll 5

o

Tourism
Accounting
5301422

The course will analyze
managerial accounting and
financial management as they are
practiced in the tourism and
hospitality industry, along with
management strategies for
financing ventures and expansion.
Topics will include hospitality
accounting systems and internal
control, financial statement
analysis and interpretation,
operational analysis, cost behavior,
budgeting and forecasting, pricing

EJ‘JY‘ d.\l;ﬁ L;‘; d.u_u.u 3alall 58
b Dlad iy Lal 5 Ayladll g AL
) Al i) g dpalid) de i)
Al el i) S e
Lbi; ajbidl Jhsell dediual
Jading Aabuadl Gl sall s gill
Aalai¥) iaca (peobae gl ga 3Ll
Ly Aol daly sl
Sl ¢ ) g gl Jylas e ISl
dlac | u_'a:dLSﬂ\ d:\lai cA_A..\é.fIﬂ\
Gl Al el A3 sall

Aalaidy)

FRINERISY
a8 nal)
ZEENET
Financial
Management
for Tourism
and
Hospitality
5302421

12| Page




and feasibility analysis.

The course examines the question
of what is service quality and how
it contributes to the “service value
proposition” and enterprise
performance. It also Introduces
techniques and skills necessary for
successful customer service
delivery in any visitor-related
business. Focuses on customer
contact skills for all areas of
service such as hospitality,
foodservice, retail and others. The
course sheds some light on the
main quality certificates in tourism
industry.

aseiar oyl L salall Caags
LSy bl claadll 3 33 al)
giiall Aol Al 5 lgiealo
4diat A Sl ey Gia g yaal)
Sl demy Anbudl Sl
4 s pall 33 gl il ol ol maa s
gl o (s siue (b daad ol
Adall @l Glewsdl J8 0 e
Glasdll (i s Lalead) delivally
G L ae dealgll @l lea
Gl 5a) Aaleud) cilelical) calisg
‘Q‘)&m\‘p ?\aﬂ\ Gladd 4;\}1?\
Gladl by LS (Aaleddl ikl
EAPER andi il jl e s suall
ey Gy 8 sadiadl calaleall

" L Ladiiunall Ll

3 ¢ EJ\J‘\
Cleadll
daalad)

Tourism
Service
Quality

Management
5301324

The course provides the student
with a comprehensive introduction
to land, sea and air transportation
issues. It is also designed to equip
students with the appropriate skills

QB iyl e soldl oda o
& ooty ARl Cua (e Al
e bl AS Al 5
QA Gkl (ssall Jill S5y

Jasl T:J\JJ
b
Tourism
Transportatio
n

associated with key supervisory e Al By Sy (Gl Management
functions in transportation sl G Jal) A8 a Jadii o) 338 5301401
companies and in airport dall el saldl e LS

authorities. It provides a much- leluda) Gl (Lasad gsall)

needed account of the key issues et (Al A il g el

which transport providers, decision | sl aaiis LISy il

makers, managers and tourists face | 4isa)l Jail) cilase JSEL L e

in the use, operation and Sy Jall Jiluy  Glial gag

management of tourist transport. It | Aclia & Aldall Gl sall Ak

addresses all the key issues oxdll alle 1Al dall

affecting transport and tourism in | <bleal 4880 jall S peal) Ganladll

the new millennium, including: A ey S5 Jsall G Lo saad Jail)

policy changes such as greater Ll S a s dalidl deliall e

privatization, low cost airlines and

growth in the air market, the effect

of crises on travel, safety and

security. The course provides a

clear understanding of the shared

relationship between tourism and

transport, examining what is meant

by a tourist transport system and

how the needs of the traveler are

incorporated into management

systems.

This course shows the importance | Geswdll  dmal  2aldl (i EENEWA
of e-marketing practices in the & Al deluall & o S Gl 5
tourism sector and the Jal e A0 dgall 4l aaas s S
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infrastructure necessary to support
these practices, such as business,
information networks, GDS, GIS,
human resources, insurance and
payment, as well as the importance
of legislative and legal
environments for tourism and e-
marketing. It highlights the
importance of e-marketing
application in many tourist
activities such as the internet-
based airlines, hotels and car rental
companies, restaurants, cruise
ships and other business
organizations which comprise the
tourism industry. The course will
discuss the importance of e-
marketing by using the internet
website and social networks.

A Gl Claph #lal
LaslsiS clad aliall - Jie
phi Gl gaall mal gy il glaal)
Ayl 3l gal) Al jaall e sladll
(o AN adally il i
Al Al asay ) ALSYL
(s A (alid) G sudll dac )
el o esall sl Ll
AN Al 5 gl iyl
Jie Al dpalud) diy)
Sy ol ol el S
S g caelhaally il bl pals
G s Al )
icliall LU W il Gl il
Laal Gl (8 LS Lalid)
Asall aladinly s 3SIY) 5y puatl)

A Y

Tourism
and e-
Marketing
5301227

This course aims to provide a
comprehensive review of the main
issues and concepts relating to
heritage tourism, including
meaning of heritage and heritage
tourism, heritage tourism supply,
heritage tourism demand,
conservation of heritage resources,
management of heritage resources,
and heritage interpretation.

Qllall by M Blaadl 128 Caag
aaliall g L)) aaly dale daal o
spaatiy A8 Al ddleid)
bl Gl asgde iy
Aabidl b aludl Gl @
Aald) (3 aled) b1y A
AN ilad) dleas gl )

) Lo 5 Ll

4l sl
Heritage
Tourism
5301217

This course provides specialized
instruction to both theory and
practical application of the small
tourism business principles
necessary for the operation of a
successful small business. It is
designed for students who want to
evaluate going into business for
themselves or working for a small
business. Course content should
prove valuable to small business
sales, finance, personnel and the
concepts and current practices of
managing a small business. It
involves the application of
principles of management to non-
profit and profit-oriented
enterprises. Students apply
knowledge to identify problems,

T U ) el e g
iS5 B puall Lalaudl Cle 5 il
Gl iy ddae e leay gl
C'_ﬂc«\);\;ﬂ} tj)ﬁmﬂ 29.31.&435?}\
e JsmalS 4By il
A Dkl LY gy sl
Gl g a8y adall JE yaat
LS 401) i s e 36,1 Audidl
) sl e Lomey 33l e
gsoiall o aSall LA e (Say
Sa A okl Jadll g Al
Cupaiy olhbd¥) dallas DA (1
O gopdal Gladl Ja (S el

A g seapall i Jaa

EJ\JJ
Sile g pdall
dalyd)

5 sl
Small
Tourism
Enterprises
Manageme
nt
5301427
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determine alternatives, and present
value-added solutions in business
organizations.

This course is designed to explore
professional ethics in the tourism
industry. The scopes of the course
will emphasise the typical ethical
considerations for professionals in
the field. The course will also
review possible solution to ethical
dilemmas.

o B sl sl Jlas
daludl deluall 4 claday)
GlEeY) e o Blaal S
Lele) pe iy Al Adliaal) 483AY)
&) ALYL abid) Jasdl (pabie
1Y aual gall g Lladll yany (i o
AEMAY) dalill e ddaall dagdall

Al deluall 8

el LA
Aol

Tourism
Professions
Ethics
5301243

This course will give students the
skills and knowledge to deliver
excellent customer service that
will give the organization they
work for a great reputation. In an
increasingly competitive business
environment, students need to
learn how to satisfy and retain
customers and win new ones.
Through this interactive course,
will familiarize students with good
and bad service, understand why
service has such an impact on
customers’ experience, and learn
vital communication and listening
skills that will secure customers
satisfaction.

saldll o2 dm; % ‘\.\ﬂ:ﬂ\ gv_\:\‘)ﬁ 63..3

Aaalladl galuall s Bl Ll e
eSaall dard 3 b

fandll e )3 k) le sy
(:.G.\ ‘; LAJ}J} Cl:\.uu EJGAAS\
S AS Al g ale JSG tlkﬁ\ 3805

oala IS L sl

Jeldll Juas¥l e ullall alesy
3 sl ) Jal e

& Shaxll dand

Customer
Service

5301333

This course is an introduction to
the industry and service of food
and beverage as found in many
establishments that provide such
services, especially in hotels, fast
food and traditional restaurants,
industrial companies, universities,
airports and others. The course
deals with the importance of the
food and beverage industry, and
the technological equipment and
tools used in the preparation of
food and beverage. It also deals
with quality maintenance of food
and beverage in accordance with
international standards. It
emphasizes as well the
identification of the main
elements of management, such as
human resources, marketing,

5 Aclia ) Jaoa salall oda  jiiad

Oe aaall b il alalall ded
pakll Cleas sl ol
S @aladll A el IS g gl il
S Al o Al aclhdl)
GAlead o Alaals g delin GK LS
Gijdadl 8 lyally ekl
Glaally  ale I ol
R PRECNOA R TP 1 (I PR
LS, elpally Akl slael
alaall g sasall e ddadladl)
2asll (al yxin) e Sad ddadlal)
L) 3 ) 5allS (5 AY) Cailla gl g
ol e 408 ) g Adladl 5 3y sl
Al sladal

LI 5
Il

Food and
Beverage
Management
(5303101)
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finance, and cost control of foods
and beverages.

This course mainly aims to identify | @llall i =i ) Gladdl 13a Caag - RECIPEES

the major geographical components | aludl  Adljaall  aliall sl byl

in the field of tourism and recreation | Jbadls Flall  Jia alaaiu¥ly Tourism

such as climate, natural resources, Slaall 122 oy LS Jaill 5 dpmylall Geography

and transportation. It also contains a | us (e Zaallall Aaludl 2 LA 4

study of the geographical maps of sk dabidl g5l 5 ¢ bl Callal) 5301219

tourist destination worldwide in Al s 451 abadly daludl

terms of tourism demand, types of Aaladl 4830e Lt A

tourism, and tourism development,

and cultural and natural resources-

related tourism.

This course concentrates on Slo allall adai e Gladl 138 S 5301132 Ol el

learning the various types and Lalpadl) 3 el Jalaif 5 g1 53l Calisie alls apalpdl

styles of tourism corr_espondence N R PO IFC AR SO 3_-,')#;-'\‘:1\

between tra\{el agencies, or between Aaldl YIS, o 5 il s daluud Tourism

travel agencies and tourists, or ) o -7 . Corresponden

between hotels and tourists, or ibudls Gl g Sl el M\’; ce in English

between any institution and ot Calalall 2 V)5 Clsnasall ) 5301342

individual related to tourism. It Slo Blend) 138 38 5 Aabudl gUad

focuses on the writing skills of the G Ay Gl AU O jlea

various formats needed for such L0 yall 038 Jia A Lgaladind (Sae

correspondence )
This course presents Y @) gall Al 5 80kl Jadis - oY) Ll
archaeological sites from Adliaall 4 Ul cadall 1 2 gl opanll e
different time periods, e.g. Petra & sall Ge S 2ae dllla o dals Archaeology
(the capital of Nebataean) and its | abwadl @3l &ldy Aaledh 4 5Y) of Jordan
distinguished antiquities. In daale oAl A Bl ga¥) B 5301432

addition the course includes a
number of Decapolis sites, such
as Jerash, Um Qais etc, and a
number of Umayyad Castles in
the eastern desert, and the
Mamlouk Castles in Jordan. The
course includes field trips to the
main sites to illustrate the
importance of such sites.

s IS 5 Sl W il Lyl
pls Uloa Jie el Gaall 48l 5e (50
LS Apla sl aall e L e 5
osadll e 22 Al il Jads
&w\} ng\ )mﬂ\ ) @L‘X\
clglll g & Sy O slae (84S slaall
s 5k Rl ol ety dudall
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16 |Page




This course will allow the students to
learn the importance of etiquette in
business and social settings, and the
common courtesies in professional
life, personal life, formalities,
entertaining and entertainments,
international, celebration and
ceremonies and other situations

daal Balall o3 P& e Akl alady
Sudl Jaall 8 LSl CuSEY)
Sl Cmill DA e dlldy aludl
Sl me daladll & JieY G5kl

Aoleall y alall Gy ylall b el

sy
JsS gl
Hotel
Business
Etiquette and
Protocol
5302431

This course deals with the different
types of restaurants, services, foods
and beverages catered to customers
in hotel restaurants, specialized and
popular restaurants, fast food chains,
and top star international restaurants.
The students learn the basis and
criteria for ranking and evaluating
these restaurants. The students also
learn the management of preparation
and service of food and beverage as
well as the administrative integration
between the processes of supply,
preparation, service, marketing, and
financial management, particularly
what is related to staff management
and its importance in this field.

gl calldall (g i ) Balall Cangs
Y Slly cleadll s daliaal acladll
acllaall Jie Ll 4,89
Al g daradidl s daalodl) 5 ddad)
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L@.'i)\d\} (‘.\LM\
Restaurant
Management
(5303460)

This course is designed to develop
the students’ basic understanding of
a hotel’s Housekeeping operation,
the various processes and procedures

‘.—‘M\ HA ).\).L:S ‘;\ 3alall 024 8agh
c_ﬂ;\);Y\ alidg g;r— e;-'aj\ ‘;l\
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Housekeepin
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that the housekeeping department dapb magi; LV Al Al Management

executes to provide effective service | pludl 4y juaill aid n SE)

for hotel guests, and clarify the inter- S AY) Gl 5302202

relationships between the

housekeeping department and other

departments in a hotel.
This practical course focuses on el sl e alall o4 S 5 s\l e )
training students how to work in P e Bl o) oY) Glasye B allal) Gall)
hotels and deal with tourists Gl aleay bl (e il delu 75 Internship:
there. Students are supposed to el Aakl alaiuly Ay Badine Practical
use the theories learned in class alide A jleay Adadll JaYls Training in
and use them in the real sitting Sl Jaall Leallaty Al Sl 1) Hotel
and in different departments. The | &S, ibl cleas g s all 3 )lalS Industry
training load should be more than | J& ¥ of o aelSlie ae Jaladl 5302351

400 training hours in total.
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